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I chose to perform a writing audit on The Humane Society of the United States, which is 
a non-profit organization dedicated to protecting animal rights and fighting against 
cruelty towards animals. They accomplish this through numerous ways including 
advocating public animal rights policies, investigating animal abuse, and helping 
corporations create a more animal-friendly environment. Because the organization is non-
profit, they depend on donations from members and volunteers to help support their 
cause. This fact particularly interested me because it would mean that their external 
communication would need to contain specific appeals to the audience’s pathos in order 
to get people to donate their money and time. I separated my analysis into four categories 
of external communications: press releases, mission statement, bimonthly magazine, and 
financial reports/annual reports. I then analyzed the audience, context, and purpose of 
these communications, while paying attention to invention, arrangement, style, memory, 
and delivery as well as the appeals to a consumer’s ethos, logos, and pathos.  
Press Releases 
I looked at The Humane Society’s three most recent press releases, all of which target 
specific cases of animal abuse but relate back to the broader theme of animal rights as a 
whole. The most recent, entitled “Florida Pet Store Discontinues Sale of Puppies”, 
features a pet store that has undertaken The HSUS’ ‘Puppy Friendly’ pledge, saying that 
they will no longer sell puppies that have been raised in puppy mills. The primary 
audiences of this press release are owners of pet stores, with the purpose of encouraging 
other owners to take the pledge and cut off support for puppy mills. The Humane Society 
offers incentive to switch by sending participating stores materials about finding 
responsible breeders and by putting the stores name on their website for all members of 
The HSUS to see.  
 
 
The second most recent press release displays the organization’s political capabilities in, 
“The HSUS Urges Senate to Crack Down on Animal Crush Videos”. The primary 
audiences of this press release are members of The HSUS or animal lovers as a whole. 
The purposes are to enlighten people of the horrifying nature of the videos, to gather 
more people to urge the Senate to pass a new law, and to enrage or even sicken animal 
lovers. This press release is a direct appeal to pathos by its style choice of blunt and direct 
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language to explain the appalling nature of these videos in hopes of getting enough 
emotional response for readers to take action.  
The third most recent press release once again exemplifies a business that took measures 
to support animal rights. In, “The HSUS Honors Old Yarmouth Inn for Protecting Seals”, 
the primary audiences are owners of seafood restaurants and consumers of seafood as the 
press release urges consumers to not buy Canadian seafood as part of a boycott against 
Canada’s annual seal slaughter. The purpose of this press release is to increase the 
number of boycotters until Canada agrees to humane treatment of seals.  
 
 
Throughout their external communication of press releases, The HSUS is very skilled at 
using the rhetorical cannons of memory and arrangement. They call upon memory by 
always inserting their logo (as seen in the figure below) in anything they produce. The 
use of animals to make up the United States immediately reminds the audience where the 
organization is based and that animals are their main concern. Their use of arrangement 
can be seen in the similar organization of the press releases. All three begin with the 
specific thing someone or some group is doing to further animal rights, followed by a 
general overview of the particular type of animal abuse, and ends with some sort of fact 
sheet stating the horrors and consequences of the abuse.   
 
 

 
 
 
While the primary audience and the main purpose of the press releases may vary, all three 
of these examples of external communication have their context in common. They are all 
in the form of press releases, which means they are available not only to members of The 
HSUS but also to anyone curious enough to read about current animal rights issues. This 
common context also creates common purposes and appeals to ethos, pathos and logos. 
The overlying purpose of all three press releases is to convince people to unite for an 
important animal rights cause. The fact that the organization has press releases that they 
constantly make available to the public appeals to people’s ethos by establishing 
credibility for the organization. They appeal to logos by clearly stating how you can help 
support the cause and why it is important. And finally they all appeal to pathos by not 
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sparing the audience any of the sickening details of the animal abuse the press release 
focuses on in hopes of gaining new members or convincing existing members to continue 
with their support. 
 
 
Mission Statement 
 
 
The audience that the mission statement is meant to appeal to is people interested in what 
The HSUS does and potential donators and supporters. In this format it will be read either 
in an online context or in any other external communication that states what The HSUS 
does and hopes to accomplish. The purpose of this organization’s mission statement is to 
inform people who are unfamiliar with The HSUS and to convince potential members to 
join their cause.  
 
 
The mission statement attempts to achieve its purpose by clear appeals to ethos, logos, 
and pathos. In the very first sentence the organization establishes its credibility and 
popularity in its appeal to ethos by saying it is “the nation’s largest and most effective 
animal protection organization—backed by 11 million Americans”. It then continues with 
an appeal to logos by saying the organization “seeks a humane and sustainable world for 
all animals—a world that will also benefit people”, which follows the logic that if we 
help animals we are helping create a better world in general. Following this statement 
they systematically list the ways in which they help reduce animal abuse, which is yet 
another appeal to reason. Finally in the last paragraph the statement appeals directly to 
the reader’s pathos by stating numerous means of animal abuse currently occurring in the 
United States, which leaves the audience with the emotional response intended by the 
mission statement to convince people to join the cause. 
 
Bimonthly Magazine: All Animals 
 
This form of written communication has a much narrower audience than the previous two 
because it is only fully available to people who are already members of The HSUS. The 
purpose of sending out a magazine to members is to display what their donations of time 
and money are being used for and to increase awareness of new issues that members may 
not have been aware of. The appearance of the magazine also reinforces that the 
organization is reputable and a good place to invest in. In an appeal to pathos the 
magazine further tells of the horrors of animal abuse and of success stories in hopes that 
the current members will continue with their donations.  
 



XXXXX 4 

 
Financial/Annual Reports 
 
 
Both the financial and the annual reports of The Humane Society of the United States are 
direct appeals to the audience’s ethos. Their most recent IRS forms are made readily 
available on their website to both members and potential members, with the purpose of 
keeping them informed of The HSUS’ financial situation and to display the 
organization’s credibility. The primary audience of the financial reports would be people 
who are already members or people directly involved with the organization who need to 
know how much money the organization has to put towards animal rights.  
 
 
The production of the organization’s annual report is yet another way of establishing its 
credibility to both existing and potential donators. While this is an appeal to ethos, the 
annual reports also appeal to logos by clearly and concisely stating the organization’s 
accomplishments and a summary of their financial operations. This appeals to a reader’s 
logic and reasoning by displaying the things that can be accomplished with donations. 
However, in the annual report, which should mainly appeal only to ethos and logos, there 
appears an appeal to pathos. In the 2009 report it states the accomplishments and then 
immediately directs readers to related snapshots, videos, and slideshows exemplifying the 
cruelty that The HSUS workers rescued animals from. The primary audience to view this 
content would be people who are members of the organization who want to know all that 
they have helped it achieve in the past year. It also serves as a way to get new members, 
as it is easily available to potential donators who want a more in-depth look at what the 
organization can do in one year. 
 
 
Analysis Conclusions 
 
 
Through my analysis I found a consistently clear and concise arrangement of all external 
documents, which can be seen as an appeal to both logos and ethos by logically arranging 
each argument and once again by displaying the organization’s credibility. The style of 
the different documents can also be seen as an appeal to ethos. The website where the 
documents can be found uses blue for the background, logo, document titles, and to 
highlight important points in the documents. The rest of the text is grey-scale and in a 
font that seems professional yet friendly and inviting.   
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All of their stylistic choices speak directly to The Humane Society of the United States. It 
is a non-profit organization, but one which relies heavily on member’s donations to 
support their cause. Because of this, throughout the company’s external communication 
we can find an ever-present appeal to pathos as they attempt to illicit enough emotion in 
the readers/viewers so that they will donate money or help support a specific cause. All of 
the examples of external communication used for this writing audit clearly states either 
what the organization has already accomplished or hopes to accomplish in the future. 
They give a clear goal to The HSUS along with giving credibility to the organization 
itself. In addition to proving that The Humane Society of the United States is reputable, 
the documents consistently resonate with the organization’s mission by constantly stating 
the horrors of animal abuse. This clearly speaks to their audience, which is primarily 
made up of animal lovers as it serves the purpose of creating new members and 
convincing the old ones to continue supporting The HSUS. 
 
 


