
MEMORANDUM 

TO: Douglas Walls      DATE: September 20, 2010 

FROM: XXXXXX SUBJECT: Rhetorical Analysis of 
Green Mountain Coffee Roasters 

 

Objective 

This memo will analyze the external communication distributed by Green 
Mountain Coffee Roasters, the corporate webpage of the coffee company.  I chose Green 
Mountain Coffee because it is a company that thrives on being environmentally sound 
which is very important in this day and age. It is also available in a variety of ways, such 
as ground coffee and Keurig dispensers to name a few, and at a much cheaper price that 
its competitors. Their mission is to satisfy the customers in every way. By brewing 
affordable coffee for all who drink it, the company serves both consumers and 
distributors. With publications such as the Corporate Social Responsibility Report, a blog 
created by the company and weekly press releases, it is easy to see what Green Mountain 
Coffee is about.  They are a company that prides themselves on their achievements and 
their high standards.  

 

Analysis 

The publications distributed by GMCR show the company’s dedication to the 
environment and their support in renewing it. It also shows the awareness the company 
has of the people who use their product, targeting all people who want to do well by 
Mother Nature. By saying that this company is good to the environment they are also 
saying that by purchasing their coffee you’re also being good to the environment. 

 The company’s purpose is to sell their products. By appealing to so many people 
as an environmentally friendly company with a plethora of delicious coffee flavors, they 
accomplish their goal. The information is easily found online to show investors the 
progress the company is making. It also encourages new investors to join their team. 
They also make it a point to make their coffee affordable and accessible to a multitude of 
consumers. Coffee drinkers range in age from twenty to eighty. Green Mountain Coffee 
Roasters has found a way to present themselves in good light across the board to all ages. 
By placing all this information online and making their achievements public, they gain a 
larger group of consumers and investors. 

The Corporate Social Responsibility Report appeals to the consumers that are 
genuinely interested in giving back to the environment and want to get involved in doing 
so. Even right in the introduction of the document, their goal is displayed in huge colorful 
font. A stylistic technique that causes a reader to automatically look their and remember 
what it says.  It also plays on the emotions of the consumer, by showing that they are a 
caring company that takes care of the environment. This document is also easy to read 
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due to the separation of sections, bullet points, and tables used to display the information 
given to the readers. There is also a substantial use of images in this document. This 
contributes to the logos and the pathos of the document, catching the reader’s eye and 
showing them caring people in the community doing volunteer work. 

Green Mountain also partakes in multiple organizations that give back to the 
community through their motto “brewing for a better world”. They give their employees 
paid time off to participate in volunteer projects, or they give out grants to non profits, for 
the employees that volunteer on their own time. In one of the press releases, it is 
mentioned that Green Mountain held their sixth annual clean up of the Winooski River in 
Vermont. Giving back to the community through projects such as this one shows the 
members of the community that the company actually does care about them. Using press 
releases to make volunteer work such as this public helps to promote Green Mountain 
coffee to consumers 

Even the logo is appealing to the eye with the use of earth tones to show that it is 
a natural product, to the imagery of the mountains covered with forests to represent the 
environment surrounding everyone. GMCR’s website and all the containing documents 
follow the same color scheme and general style. The colors are all green or earth tones, 
the fonts and links are all professional. This style causes consumers and other audiences 
to think of nature, a thought commonly associated with green. This works in their favor, 
because by thinking of nature they remember how environmentally friendly the company 
is.  

 The company also lists a number of CEOS and short biographies for each person 
on the website. By doing this they are showing their consumers that real people work 
here, they are not run by machines. This makes them easier to relate to on a personal 
level. All the charity work and funding they do for other charities also makes people want 
to support them. They run their own non-profit organization that helps others achieve 
their goals. All of these things point to a company who genuinely cares about their 
customers, which in turn makes customers want to support it even more and continue to 
buy their product. These examples all factor into pathos, by appealing to consumers 
sensibilities and need to relate to other humans.  

 Another way GMCR appeals to their consumers and investors is the blog run by 
the company called the “Green Mountain Café”. This blog is compiled of entries from 
both consumers and employers. It gives the people a place to have their input in the 
company. Articles range from recycling, to news updates, to a few personal experiences. 
The blog is organized by date but there are also tabs on the webpage that allow you to 
find entries on a specific topic. By doing this it makes the blog easier to navigate and 
consumers can find the information they want much quicker. The style continues to 
follow the same color scheme and imagery as the original webpage and all of their 
current products. By doing this it forces consumers to immediately associate the green 
and brown with Green Mountain products, which again also reminds them of how 
environmentally friendly the company actually is.  
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Concluding Thoughts 

The documents analyzed here had numerous examples of rhetoric evident 
throughout the entire webpage. By appealing to the consumers and investors with each of 
the means of persuasion, Green Mountain Coffee Roasters achieves their goal of selling 
their products while making it evident they are not a careless company. 

Whether brewing at home or stopping by your local gas station or convenient 
store, or even now your grocery store, Green Mountain coffee is made accessible by 
those who care about their community and the people living in it. I believe Green 
Mountain Coffee Roasters to be a good company to invest in. With irrefutable proof on 
their involvement in the community and environment posted for all to see online, they 
make a good case for buying their products. In their attempt to sell their product they 
have succeeded in so many ways. 

 

 


