
TO: Douglas Walls 

FROM: Group 4 (Gabrielle Goodloe, Gabriella Reina, Al Hernandez, Johanna Bellorin) 

DATE: November 17, 2014  

SUBJECT: Proposal for DWR Document Redesign 

Overview 
The purpose of this report is to present our groups’ alternative designs for the department of 
Writing & Rhetoric’s major flyer, course description, and department t-shirt. We feel that our 
redesigns will appeal to students and operate better independently as documents with separate 
purposes. 

Introduction 
As a group, we were recently assigned the task of articulating the design problem existing with 
three documents from the department of Writing & Rhetoric. These documents included the 
major flyer, course description, and department t-shirt. With each document, we created three 
design options that aligned with the three rhetorical goals we wanted to achieve. 

We decided to tailor our redesign around underclassmen students. Our primary audience is non-
major freshmen and sophomores who are searching for options and maybe be interested in 
opening up their marketability. With this audience in mind, we came up with three rhetorical 
goals: make it more accessible to students, make it less intimidating using casual language and 
audience consideration, and create a contemporary identity for the department. 

To craft rhetorical goals for our specific audience, we conducted several research endeavors. Our 
research involved interviewing students outside of the department to get their opinions on what 
they thought the department curriculum would include and what type of jobs would be available 
for students seeking the degree. We also examined the writing programs at other universities, 
choosing elements from each we would like to incorporate into our redesign. 

Analysis & Results 
The writing on all three documents, while informative, makes it difficult to engage with the 
intended audience. The writing may be perceived as intimidating to students who may not 
understand what rhetoric is, let alone some of the technical terms and language on the 
documents. The use of formal and proper language is not relatable to students seeking 
information on what qualifications the degree will provide. The headings for the major flyer’s 
sections are direct enough, but they read more like an official announcement or email rather than 
an inviting appeal.  

While it helps the major flyer standout, black is an intimidating color for a background. The 
black on both the major flyer and course description is impractical because printing the 
document does not properly display the documents as they were meant to be seen. The white text 



on the background is also difficult to read, so audiences would be unable to know what the 
documents are trying to convey. As the department is a part of the UCF community, the Pegasus 
logo is simple way to express that connection but on the major flyer itself, the logo appears too 
many times.  Reducing the number of logos would give the flyer a more professional image 
consistent with the identity the department wants to convey. The bright color scheme used to 
contrast the black background does not help create an identity for the program as the intended 
audience may find it distracting. The documents also use multiple fonts, and while it may be an 
effort to create a brand, reading is difficult. A more uniform appearance would take some of the 
divisiveness audiences may interpret from the document. The design of the t-shirt has a 
statement that incorporates humor into the idea of rhetoric using the idea of a rhetorical question 
that many are familiar with, but the front of the shirt conflicts with that image. While students 
are interested in job prospects, the purpose of the shirt is to represent the brand of the program in 
an appealing way that makes people want to wear the shirt.  

The major flyer mentions open house dates, but places no emphasis on the official website for 
students to learn more if interested. Unless students are familiar with rhetoric and how an 
education involving it can be useful for increasing their marketability, they will not understand 
how this major is relevant to their interests. Many degree programs involving writing use the 
broadness of the programs for advertising, but providing students with some specific potential 
industries in need of the skills this major offers will help students know if this is what they want. 
The flyer does mention specific sectors, but lacks clarity of these positions as students may only 
be aware of traditional jobs and not of the usability of rhetoric in other career paths. 

Both the major flyer and course description documents have separate purposes for relaying 
information to the audience, but currently are performing the same functions. Separating what 
information each document has will reduce the redundancy and prevent information overload for 
the intended audiences. The number of hours for the major is not important information for the 
major flyer as students quickly glancing at this will have no idea what to do with that 
information. Minor details would work better if they were pushed onto the website where 
students could learn about program specifics. The program is tailored to allow students to 
flexibly choose courses depending on their needs, but that information is lost within the extra 
information provided. The complex wording currently does not say anything students would find 
appealing, so reworking information to engage students and be detailed enough to meet student 
needs.  

Proposed Solutions 
To engage the audience of students, we suggest making the tone of the major flyer and course 
description more conversational. Being less serious, but still projecting a professional image. 
Through referring specifically to the audience using direct pronouns like “you” and “we,” 
prospective students would be engaged and attracted to the content of the documents more. 
Placing emphasis on a collaborative tone creates an identity for the program by unification of the 
students’ desires and the university’s goals. The image that we think will resonate with students 
revolves around the idea of contemporary rhetoric. To make rhetoric less intimidating and a 
more approachable idea, we want to focus on it through today’s context. We want students to see 



the program as updated and innovative by defining what rhetoric is as many people are unaware 
and its importance in the modern world.  

We suggest altering the color scheme of the documents from such an overwhelming UCF theme 
to a design that subtly shows that connection. Through muted colors that work within several 
shades, improved readability would help students connect to the content. The bright blue in 
addition to the black and gold links the two documents visually, but not in an aesthetically 
pleasing way as was intended. These documents were designed to grab the attention of students 
and interest them in the program, but currently are not achieving that goal. To further emphasize 
contemporary rhetoric, we suggest going a concept that will further link all three documents. Our 
group decided to model the design around light bulbs. Light bulbs have been consistent features 
in civilization and are still evolving and adapting today to be useful. They are also synonymous 
with new ideas, so it will further emphasize the contemporary identity we want the department to 
convey. Visually organizing information in sections will pull in readers and easily will prompt 
and allow them to read further. The design of the t-shirt will be reworked to compliment the 
program as a humorous or creative appeals to students.  

As students are concerned about job opportunities, we suggest tweaking the major flyer to 
outline how this program will benefit students who intend to integrate rhetorical skills into 
various industries. These course description needs clearer communication on how the variety of 
classes available for producing different writing content will aid students in the creation of the 
required e-portfolio, then be used with resumes as examples. Highlighting not just the broadness 
of the program, but how students are able to tailor the major depending on their career 
aspirations is key. Providing specific positions in industries that need these skills and information 
on how this major is more than just writing, but also editing, publishing, content management 
will allow students to expand their views of writing and rhetoric.  

The major flyer and course description documents are meant to drive interest in the new 
program, but there is too much information that is unnecessary for these documents. For the 
flyer, we suggest finding balance between professional and exciting. Relaying just enough 
information to easily communicate the program to the audience and directing them to where they 
can find more information on the website. The course description provides a variety of courses 
available, but more emphasis could be placed on how these courses will be useful in future 
prospects. Students also may not be able to differentiate the courses from one another so 
simplifying descriptions  

Research 
Before we gathered student opinions, we each examined the professional writing websites of 
other universities to examine what they are doing rhetorically. Noting the elements we liked, we 
created a document of concepts we wanted to incorporate into our redesigns (see Appendix B). 
Other writing programs clearly defined what rhetoric was and we wanted to also convey a simple 
definition that would allow students to easily describe to others if questioned.  

Next, we brainstormed questions for four separate groups of students, with majors ranging from 
psychology and radio-television, to English literature that allowed the students to relay their 



career aspirations and personal opinions of the current major flyer (see Appendix C). 
Interviewing students outside of the major to get their perspectives on the current impression of 
the program will aided in the process of knowing what information to keep and discard on both 
major flyer and course description. Many of the students thought the program would only 
prepare students for careers in traditional jobs like writing and editing. Other students noted that 
reading was difficult with the black background, and making the information more concise since 
there was a lot to take in.  

To rework the course description document, we selected three courses to scale down based up if 
we had individually taken the classes. We gathered the syllabuses of three courses, Rhetoric and 
Civic Engagement, Writing for Publication, and Rhetoric and Popular Culture: Hip-Hop to 
rewrite the descriptions keeping students in mind and making the language simplified.   

Designs Options  

Figure 1: Top half of Major Flyer 

Figure 1 is the top portion of our redesign of the major flyer (see Appendix D for full document).  

For the creation of a contemporary identity, we used an image of light bulbs to rhetorically 
convey the idea of the program with new ideas. We wanted a symbol that would align with our 
goal of updating old ideas in contemporary settings. The light bulb has had a constant presence 
in human lives and that role continues as new technologies are able to rework it. Rather than 
including the Pegasus logo, we decided to emphasize the UCF connection through the muted 
color scheme of gold, black, white, and a light purple for contrast. We organized the information 
for students to first read the pitch of the program. The language has been changed to be more 
inviting and considerate of student desires. We also simply defined rhetoric, bringing it to its 
core definition and emphasized the marketability potential of the degree.  

 

Title is in Aller font, 22 pt. Text 
body is CollaborateLight, 12 pt.  

Light bulb theme Inviting, direct language 



Reduce the number of fonts to two, differentiating titles and text bodies of information. For titles 
use Aller font, 22 point font for major headings. For text, use CollaborativeLight, 12 point font. 
Use inviting language and speak directly to your audience, addressing what they want.  

 

 
Figure 2: Bottom half of Major Flyer 

Figure 2 is the bottom half of the resigned major flyer. Organize information in boxes to group 
information rhetorically for audiences to easily read. The color scheme also serves to separate 
information visually and moving away from a black background increases readability.  

Box contact information for students to easily be able to locate where to go for more 
information. Give just enough information to spark interest and provide an overview, but scale 
back on specifics. Students will know to go to the website for more in-depth information. 

Figure 3: Major Flyer sample  

Place information in sections, 

outline to emphasize. 

Muted color scheme. 

CollaborateLight font, 12 pt. 

Practicality of rhetoric in 
today’s context 



 

Figure 4: Top half of Course Description 

Figure 4 is the top portion of the Course Description document (see Appendix E for full 
document).We continued several design elements over from the major flyer including the light 
bulb theme to keep in line with the contemporary identity. Rather than completely work with the 
same image as before, we reworked this light bulb to incorporate the word aspect of the program 
and emphasize some connections with rhetoric for students. Both the light bulb and the entire 
document are working within the muted color scheme established earlier. 

Both Aller 22 point font for major headings and CollaborateLight 12 point font for text bodies 
were continued for consistency. We also reorganized the information into boxes to allow 
students to easily skim the information (see Appendix D for full document). The contact 
information is located front and center for our audience to easily and coordinates with pushing 
the audience to the website for more information.  

 

Continue Aller 22 point font, 

CollaborateLight 12 point font 

Easily located contact information, 

boxed off 

Light bulb theme 

continuation 



Figuere 5: Course Despription Sidebar  

Figure 5 is another component of the Course Descriptiom. We completely reworked the 
information in the sidebar of the course description document to scale down the information 
already there and give our audience specific applications of rhetoric in different industries. To 
reduce the amount of information, we provided bullet points to allow our audience to skim the 
information provided easily. We attempted to provide both traditional and non-traditional jobs 
involving rhetoric to challenge views on how rhetoric could be applied in modern times.  

This section is also boxed off to visually separate it from other information on the document. We 
provided a simple definition of rhetoric in case our audience is unaware of how to easily express 
it and gave a brief overview on the task students will be working on in the programs. We also 
connected this section to the course description to further show how course work will function 
practically. 

 

Easily defines programs and tasks 

students will be working on 

List job specifics and opportunities 

Connection to the course 

descriptions also on the full 

document 



 

The course descriptions are also boxed to visually express their separation from one another and 
other information. We scaled down the information to more simplified and easily understood 
language. Information is no more than two sentences. Engage students by using direct language 
like “you” and being specific about what skills students will be gaining by taking these classes 
goes hand in hand with the industries we selected for the sidebar.  

Underline the titles to differentiate it from the description. Continue use of CollaborateLight 12 
point font for consistency 

 

 

Figure 6: Sample Course Descriptions

 
 

Information boxed off visually 

Simplified, specific information 

provided 



 
Figure 7: Front and Back T-shirt Designs 

Figure 7 is the design for the front and back of the t-shirt (see Appendices F&G for full 
documents). Continue the light bulb theme to link all three documents with one another for 
consistency. To make rhetoric more accessible and casual for students, we took Aristotle, who is 
at the front of defining rhetoric, and rework his image into a contemporary context. Modeling 
after the ‘Most interesting Man in the World’ Meme, we chose a pathos approach for humor 
purposes. By engaging trends to cater to student desires, the department is less intimidating and 
these shirts function as conversation starters.  

Conclusions 
In redesigning various documents from the department of Writing & Rhetoric, we attempted to 
create these documents centered on attracting and appealing to students. Attention to accessible 
language and organization of information were elements we incorporated to create a more 
cohesive relationship between the documents. Crafting a contemporary identity for the 
department is key in conveying an innovative rebranding of rhetoric that brings the theory into 
the modern era.  

 

 

  

Light bulb continuation 
Meme Aristotle to 

combine old and new 

traditions 



Appendix A:  
Style Guide 

Major Flyer 

Colors: 

White (#ffffff) 

Gray (#999999) 

Purple (#a391de) 

Black: (#000000) 

 

Font:  

Primary Headings: Aller   Font Size: 34  

Secondary Headings: Aller   Font Size: 15 

Minor Headings: Aller   Font Size: 12 

Body Text: CollaborateLight    Font Size: 12 

 

Course Description:  

Colors:  

White (#ffffff) 

Purple: (#a391de) 

Gray: (#999999) 

Black: (#000000) 

Gold: (#ccac00) 



 

Font:  

Primary Heading: Aller    Font Size: 22 

Sidebar Headings: CollaborateLight  Font Size: 11 

Sidebar Body Text: CollaborateLight  Font Size: 10 

Description Headings: CollaborateLight Font Size: 12 

Description Body Text: CollaborateLight Font Size: 12 

 

T-Shirt 

Color: 

White (#ffffff) 

Purple: (#a391de) 

Gray: (#999999) 

Black: (#000000) 

Gold: (#ccac00) 

 

Font:  

Body Texts: Varsity      Font Size: 1.25 



Appendix B:  
Other professional writing programs 
 

x Carnegie Mellon University 
http://www.cmu.edu/hss/english/undergraduate/ba-pw/index.html 

o Program designed to develop articulate and reflective writing professionals with 
skills to negotiate contexts, analytical and problem solving skills to understand 
and keep pace with current/ technological changes 

o Broad program with common core from English department 
o Consultations with faculty to choose complementary electives to interests, move 

into the rhetoric, language studies, & writing courses 
o Experience (campus publications, on/off campus employment opportunities) 
o Breaks down the necessity of the program, header of students smiling, simple 

colors, course emphasis of gaining skills, contact info  
x Miami University (Ohio)  

http://miamioh.edu/cas/academics/departments/english/academics/majors/professio
nal-writing/ 

o Program clearly defined. Writing in diverse media for specific purposes, stresses 
effective communication w/ rhetorical theories and strategies for audience 
persuasion 

o Core curriculum in several mediums, learning more than just one area 
o Links to resources of professional organizations 
o Simple 4 color scheme, focus on highlights and career opportunities 

x Champlain College 
http://www.champlain.edu/academics/undergraduate-academics/majors-and-
specializations/professional-writing 

o Strong foundation in mechanics of good writing editing 
o Offer traditional writing courses and varied electives (screenwriting, playwriting, 

food writing, children’s books, songwriting, grant writing) 
x Fairleigh Dickinson University 

http://view2.fdu.edu/academics/university-college/school-of-humanities/humanities-
program/ 

o Providing students with advanced theoretical grounding and practical experience 
to apply media and organizational concepts and skills to a wide range of 
professions and advanced studies in a global and intercultural context 

o Puts a large emphasis on social interaction through writing and professionalism 
x Clemson University 

http://www.clemson.edu/caah/english/undergraduate/study.html 
o The program is designed to combine theory, while practicing written, visual and 

digital communication in professional contexts 



o The focal point of their program is ensuring that their students understand how to 
take the professional jargon and literacy in an industry and consolidate that into 
more easily digestible information 

x James Madison University 
http://www.jmu.edu/wrtc/about.shtml 

o Combine work in theory, writing, text design and analysis of communication 
systems and contexts to help students acquire the knowledge and skills needed to 
begin careers in writing, rhetoric and technical communication  

o The central purpose is to teach design and theory 
o Internships producing things for different industries 
o Combine the website content with good visuals, such as videos and interviews 
o The program has three tracks that students can choose from 
o Focuses a lot of the digital aspect of writing and rhetoric  



Appendix C: 
Writing and Rhetoric Interview Questions 

Please read the following questions and answer as best as possible: 

Are you in the program? 

(If yes, major or minor? & what is your major?) (if no, what is your major?) 

 

 

What attracted you to your major? 

 

 

Did you know there is a Writing and Rhetoric major? 

 

 

What do you think when you hear “writing and rhetoric? 

 

 

What jobs do you think you can have with that degree? 

 

 

What job do you want? 

 

Look at document 

What is your first impression of the document? 

 

At first glance, what would you change about the document? 

 

What important information should be on the document?  
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